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(A)Market Skimming Pricing

(B) Marketing Penetration Pricing
(C)Prestige Pricing

(D) Complementary Pricing
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(A)Production oriented (B)Selling oriented

(C)Social marketing oriented (D)Marketing segmentation oriented
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(1)Beef Stewed in Red Wine (2)Cream of Pumpkin Soup (3)Ham & Melon

( 6)Soufflé (7)Cheese
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(D)After-dinner Drinks List

(4)Irish Coffee
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2026/07/04 2026/07/05
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TPE DXB

2026/07/05 2026/07/05
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DXB NBO
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DAR DXB
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No-Show :

Single Malt Whisky :

Under Extraction :

Multiplier Effect :
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